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Footfall Data: Overall
• Footfall in the UK has been falling since the end of February. Footfall
on the 23rd July 2020 is down 37.7% compared to the same figure last
year, but up 1.1% compared to the same figure last week.
• On Monday 24th August, there was a slight increase in overall footfall
as it was only down -15.9% compared to the same figure last year.
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footfall
daily index
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Footfall Data: Signature Types – 16th September
Holiday towns
Are busy in the summer and quiet in the winter. They focus on offering a good experience to visitors during the summer peak,
rather than on their local catchment. They are attractive to tourists but have a relatively weak comparison offer. Footfall was
down 14.3% compared to the same figure last year, and down 5.5% compared to the same figure last week.
Speciality towns
Get busier after Easter, with the largest peak in footfall occurring in the summer, followed by a smaller peak before Christmas.
Anchor(s) are not retail-based, offering something unique and special (e.g. heritage and culture). They attract visitors but serve
local population. Footfall was down 34.4% compared to the same figure last year, but up 3.1% compared to the same figure
last week.
Multifunctional towns
Have a relatively flat footfall throughout the year with no noticeable peaks. The retail offer, opening times, events, services
and other uses are focussed on the local community. They have convenience anchors, work, public transport, shopping,
markets etc. They organise themselves to be reliable, community hubs. Footfall was down 37.7% compared to the same figure
last year, but up 2.5% compared to the same figure last week.
Comparison towns
Have a noticeable peak in footfall in the lead-up to Christmas. They have a wide range of retail choice, leisure, food and
beverage, strong retail anchor(s), and presence of international brands. People travel a considerable distance to visit and they
serve a wide catchment area. Footfall was down 44.1% compared to the same figure last year, but up 0.5% compared to the
same figure last week.

Footfall Data: Signature Types

• As seen in the graph, holiday towns have seen the highest recovery
in footfall. For example, on the 30th August, footfall was in fact up
8.0% compared to the same figure last year. This could be in
connection with the bank holiday on the 31st August.

Exploring Footfall
Recovery

MumfordCL@Cardiff.ac.uk
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Initial
Forecast
for High
Street
Footfall to
end of
2020
As at Week 36 2020

How is footfall impacted by
COVID: 2) Holt-Winters
Exponential Smoothing
• Short-term daily seasonal pattern (7 days a week)
• Percentage change from same day in 2019 (from
Springboard)
• Starts on 15/6/2020, when lockdown eased
• Best fitting model following extensive grid-search of
smoothing parameters
• Predicts levelling off about 32 % down on 2019
footfall – new normal?
• Impact of new limits of six people for social
gatherings in England?

UK Data from Springboard

Business and Retail
Sales Impacts of
COVID-19

Office for National Statistics

Business Impacts of COVID-19

* <1% or <10 businesses

(n=5,318)

10th August to 23rd August
Source : ONS

33.6%

* <1% or <10 businesses

(n=5,318)

*Permanently ceased trading
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closed or
temporarily
paused trading

13.0%

46.8%
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Businesses Trading: Status

Currently trading and has been
for more than the last two
weeks

Businesses Trading:
Overview
100%

Turnover Increased
Turnover Unaffected
Turnover Decreased
Not Sure

(n=5,086)

0%

* <1% or <10 businesses

10th August to 23rd August
Source : ONS
Working remotely instead of
at their normal place of work

Working at their normal place
of work

Made redundant

*Off sick or in self-isolation
due to coronavirus with
statutory or company pay

On furlough leave

50.0%

30%
40.0%

20%

10%

(n=5,318)**
0.0%

* <1% or <10 businesses

Not sure

40%

Not applicable

60.0%

Operating costs have
substantially increased

50%

*Operating costs have
substantially decreased

70.0%

Operating costs have stayed
the same

60%

Operating costs have
increased a little

Proportion Furloughed

Operating costs have
decreased a little

Business Impacts of COVID-19
Operating Costs

30.0%

20.0%

10.0%

(n=5,086)

** Less than 1% of businesses reported they have permanently stopped
trading and exact number of businesses was not stated, therefore sample size
of all businesses surveyed is listed here.

Business Impacts of COVID-19
• Businesses Trading: Overall, 95.6% of businesses surveyed reported that they
continue to trade, whilst 3.6% reported they had temporarily closed or paused
trading.
• Turnover: Of businesses who are continuing to trade, 46.8% reported a
decrease in turnover compared to what is normally expected for this time of
year, whilst 13% reported that turnover had increased.
• Proportion Furloughed: Of surveyed businesses who have not permanently
stopped trading, 16.3% reported having staff on furlough. However, 57.9% of
businesses’ staff are working in their normal place of work and only 22.5% are
working remotely instead of their normal place of work.
• Operating Costs: 74.9% of businesses who are continuing to trade and who had
implemented one or more safety measures reported having increased operating
costs, either increased a little (65.4%) or substantially (9.5%).

Businesses continuing to trade

10th August to 23rd August (n=5,086)
Source : ONS

Businesses continuing to trade
• As seen in the previous slide, the vast majority of businesses all
sectors continue to trade apart from ‘Arts, Entertainment and
Recreation’ where only 78.7% of businesses continue to trade.

Turnover substantially lower than normal*

10th August to 23rd August (n=5,086)
Source : ONS

* “Substantially lower” is regarded as turnover
decreased by more than 50%.

Turnover substantially lower than normal
• The ‘Arts, Entertainment and Recreation’ sector continues to see
the greatest financial impact of the pandemic, and this survey
period, 39.2% of businesses currently trading reported their turnover
has decreased by more than 50%.
• As seen, only 19.3% of ‘Accommodation and Food Service
Activities’ businesses currently trading are reporting substantially
lower turnover this survey period.

Turnover substantially lower than normal
Change from last survey period (27th July – 9th August)

40.0%

32.1%

24.3%

1.7%
2.1%

Arts, Entertainment And Recreation

Human Health And Social Work Activities

Education

Administrative And Support Service Activities

Professional, Scientific And Technical
Activities

Real Estate Activities

Information And Communication

Accommodation And Food Service Activities

Increase % = lower decrease turnover

Transportation And Storage

-30.0%

7.6%
10.0%

15.4%
14.5%
16.0%

-26.7%

Wholesale And Retail Trade; Repair Of Motor
Vehicles And Motorcycles

Construction

-20.0%

Water Supply, Sewerage, Waste
Management And Remediation Activities

-10.0%

Manufacturing

0.0%

18.9%
19.2%
20.0%

27.0%
30.0%

10.9%

Turnover substantially lower than normal
• Increase in percentage (%) means the sector is seeing a lower
decrease in turnover.
• All sectors apart from the ‘Arts Entertainment and Recreation’
reported a lower decrease in turnover (-26.7%), meaning overall
financial performance is up.
• The ‘Water Supply, Sewerage, Waste Management And
Remediation Activities’ sector reported the greatest change in a
lower decrease in turnover compared to previous survey period
(+32.1%).

Proportion furloughed

10th August to 23rd August (n=5,086)
Source : ONS

Proportion furloughed
• The ‘Arts, Entertainment and Recreation’ sector had the largest
proportion of the workforce furloughed at 35.7% closely followed by
the ‘Accommodation and Food Service Activities’ sector at 34.9%.
• The ‘Water Supply, Sewerage, Waste Management and
Remediation Activities’ sector had the smallest proportion of the
workforce furloughed at only 4.9%, closely followed by the ‘Human
Health and Social Work Activities’ at 7.5%.

Proportion furloughed
Change from last survey period (27th July – 9th August)

4.0%

2.7%
2.0%

0.8%

Arts, Entertainment And Recreation

Human Health And Social Work Activities

Education

Administrative And Support Service Activities

Professional, Scientific And Technical
Activities

Real Estate Activities

Information And Communication

Decrease % = lower proportion of staff furloughed

-2.5%

Accommodation And Food Service Activities

Transportation And Storage

Construction

-10.0%

-0.4%

Wholesale And Retail Trade; Repair Of Motor
Vehicles And Motorcycles

-1.3%
-6.0%

Water Supply, Sewerage, Waste
Management And Remediation Activities

-4.0%

-2.0%

-0.6%
-4.4%

-0.4%
-0.8%

-1.4%
-8.0%

-0.9%
-2.0%

Manufacturing

0.0%

-8.1%

Proportion furloughed
• The ‘Arts, Entertainment and Recreation’ sector saw the greatest
change in proportion of workforce furloughed at -8.1%, meaning a
lower proportion of staff in this sector are now furloughed compared
to previous survey period.
• On the contrary, the ‘Real Estate Activities’ sector have furloughed
more of their workforce compared to the previous survey period,
with an increase of 2.7%.

Operating costs increased*

10th August to 23rd August (n=5,086)
Source : ONS

* Refers to % businesses reporting that operating
costs had increased “a little” and “substantially”.

Operating costs increased
• Of businesses who are continuing to trade and who have
implemented one or more safety measures:
• The ‘Accommodation and Food Service Activities’ sector
reported the highest increase in operating costs at +88.8%.
• The ‘Information and Communication’ sector reported the
lowest increase in operating costs at +55.6%.

Retail Sales Impacts of COVID-19
Total retail sales volumes

July 2020 Update: Released 21st August
Source : ONS Report page 3

Retail Sales Impacts of COVID-19

July 2020 Update: Released 21st August
Source : ONS Report page 3

Retail Sales Impact of COVID-19
• Retail sales volumes saw an increase of 3.6% from June to July 2020
and was 3.0% higher than February 2020.
• Interestingly, food and non-store retailing were at higher levels than
before the pandemic.
• Online retail sales declined in July 2020. However, sales remain
50.4% higher than in February before the pandemic.

High Streets Task
Force Social Media
Data

Maybe*

Lockdown Analysis
In all places across the UK there has been a consistent drop off in social media activity by
businesses. During the lockdown, Maybe* have significantly increased the number of
organisations/locations stored through collaboration with Google and their Places API.
We have increased from monitoring 300k businesses daily to 2.6m. To ensure the continued drop
off in activity is not entirely due to this massive flux in data, we have considered only those
organisations/locations that were known on the 01 Mar 2020.
This report looks at how the percentage of businesses active on social has changed throughout
lockdown using Cheltenham as an example. This data has then been broken down by sector, to
look for sector specific trends in those most affected by lockdown measures, and those that were
able to open early.
Finally, we look at how this has affected indies/chains, and compare this to the plots we get
from using all UK location data.

Copyright Maybe* ® | www.maybetech.com
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Locations from 01 Mar vs new location data from Google
Number of Locations

Date

449

2020-03-01

Figure 1:

1983

2020-08-11

% organisations active in Cheltenham
(7 day moving average) using only the locations we knew about
on 01 Mar (blue), and using all data that we’ve gathered via
Google Places API during lockdown (red).
On the 01 April we released a change in the algorithm for our
Global Index (based on engagement). This chart takes that
change into account to give the correct % for each date.

Whilst we can see the two curves in Fig. 1 diverge as we’ve
added more data, this is nowhere near as dramatic as you could
expect expect, given the > 800% increase in the number of
locations between 01 Mar and 01 Aug.

Copyright Maybe* ® | www.maybetech.com
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Indies vs chains

Figure 2: Comparison of percent active on
social media of indies and chains.
Pre COVID SMEs were lagging in social media
uptake - this data shows that this problem
is increasing.
Analysis of businesses that have increased
their social media activity during lockdown
reveals that they have traded well.

Copyright Maybe* ® | www.maybetech.com
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Sector breakdown
We’ve started to define Maybe* sectors in terms of Google Places API data (see here for mapping).
Table 1 shows the total number of organisations we knew about in each sector on 03 Mar and 01 Aug.

Sector
Retail stores
Pubs, bars and restaurants
Health and Fitness
Beauty
Fashion
Leisure and entertainment
Groceries

# Organisations 03 Mar (000)

#Organisations on 01 Aug (000)

197

452

92

224

54

246

25

69

29

55

13

25

4

18

Copyright Maybe* ® | www.maybetech.com
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Organisations we knew about 01 March 20 (Nationals & Indies)
Fig. 3 shows how differently
each sector has been affected
by the lockdown, interestingly
in a test for the retail sector,
there was no difference in the
trend whether we used the
data from 01 Mar or 01 August.
This suggests our smaller
dataset we had back in March,
was still a fairly accurate
indication of the chatter in
Cheltenham.

Figure 3: Breakdown of social media activity by sector using organisations we knew about on 01 Mar.

Copyright Maybe* ® | www.maybetech.com
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Fig. 3 key points
●

Retail sector dominates the overall trend seen Fig. 1-2, as the number of retail stores is much larger than
other sectors

●

Surprisingly the fashion sector seems to have maintained a high activity. Whilst this might be true, we may
need to define this sector better from our Google Places data.

●

There’s a clear upward trend for beauty and bars & restaurants sectors from July as a result of lockdown
easing.

●

Health and fitness is another sector that seems to have kept quite a good social presence. This definitely
seems to reflect the home fitness messages and during lockdown ‘daily exercise’ was the only permitted
thing to do outside of essential shopping.

●

The leisure industry looks the most volatile, which if this holds true for other regions in the country could
be a reflection of the uncertainty in the sector.

Copyright Maybe* ® | www.maybetech.com
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Sector breakdown (Indies)
The breakdown by sector for indies appears much more volatile, as we have fewer organisations. Using the data
from only 01 Mar turns this into mostly step functions (data not shown). Since we seem to see the same trends
whether we use only the data from 01 Mar or all locations known on each date, all locations were included.
Key points:
Fashion sector appears harder hit when just looking at indies (Fig. 3)
●
●
Overall there are trends of increased activity from 01 Jun, in particular for beauty and health and fitness.
How volatile the plots look suggest the scale of the data matters - do we have enough data? Even for Fig. 3
●
is there enough data? Should we be studying county/country levels?

Figure 4: Percentage of organisations active on social media (7
day moving average) by sector in Cheltenham for indies, using all
location data known about on each date.

Copyright Maybe* ® | www.maybetech.com
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Sector breakdown (Chains)
This is a repeat of the previous section, using all locations on each date. In general, chains appear to have maintained a much
higher and stable percentage of activity (Fig. 5) (though are non-specific to locations).For bars and restaurants there is an
overall steady increase in activity, after the initial drop at the end of March. Leisure and entertainment for chains has
recovered well after an initial drop to zero activity at the start of the lockdown.

Figure 5: Percentage of organisations active on social
media (7 day moving average) by sector in
Cheltenham for chains, using all location data known
about on each date.

Copyright Maybe* ® | www.maybetech.com
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Conclusions
●

Additional Google Maps data has not had a large impact on the
percentage change in activity (despite a 800+ % increase in the number of
businesses tracked)

●

Indies and chains show similar trends across all sectors, though indies
have seen a much larger decrease in activity, whereas chains are nearly
back to pre-lockdown levels

●

Sector breakdown shows an increase in activity with lockdown easing for
bars & restaurants and beauty sectors, with leisure and entertainment
remaining uncertain

●

We should look at two sectors (one positive, one negative...e.g. bars &
restaurants vs leisure and entertainment) across more regions

●

Consider further analysis for towns that have had to re-enter lockdown
(Leicester, Aberdeen etc)

●

The uptake of social media by SMEs remains disproportionally low and has
been worsened by COVID. This will not assist their recovery.
Copyright Maybe* ® | www.maybetech.com
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Eatout to help out: A tail of two hashtags
The campaign launched with its own ‘official’ hashtag #eatouthelpout. Despite this the general public and many of the
restaurants chose to use the hashtag #eatouttohelpout presumably as it accurately reflected the name of the scheme.
The latter was used ten times as much as the official hashtag.
In total, the conversation hashtags were used over 24,000 times across Facebook, Twitter and Instagram from August 1August 31, with the average engagement rate per day being 6938.

Content
Posting levels about the scheme remained consistent throughout the whole month. There was a slight variation where we see more
content posted Monday-Wednesday, the days the offer was available, but not much.
Engagement with that content, however, tells a different story. In week one of the scheme engagement is much much higher. In weeks
2-4 it drops by 75%. This may be reflective of any paid advertising only running for part of the scheme, or a natural dovetail in interest
Copyright Maybe* ® | www.maybetech.com
after the initial spike in excitement and awareness.
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How did people feel about Eat Out to Help Out?

The scheme was received positively evidenced by the amount of redemptions.
Social media tells a similar story. As the majority of content was created by
restaurants, landlords and town centres rather than customers, naturally the
conversations are positive.
Where spikes in negativity appear, it's marginal. Drivers of negativity came, to
be expected, from those worried about social distancing and mixed messaging
from the government.

Copyright Maybe* ® | www.maybetech.com
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Who influenced the Eat Out to Help Out Campaign
Maybe* rounded up the best social media content in the
Eat Out to Help Out conversation daily.
We saw a mix of local restaurants, chains, foodie groups,
food influencers, and local BIDs really championing what
was on offer.

There was a diverse picture from all across the UK, it
wasn’t just London eateries or the big chains that got a
look in. The likes of The Ridings Shopping Centre,
Blackpool BID, Rochdale and Leamington Spa Town
Centres, demonstrate how they can influence national
conversations when they throw their social media support
behind their tenants and levy payers.
A clear and simple campaign providing a national offer but
accessible and implementable to every business at a local
level. This is a great blueprint for social media support,
independent businesses need at a place level.
Copyright Maybe* ® | www.maybetech.com
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COVID-19 Business
Resilience Survey
(July-August)

Findings

18 September,
2020

High Streets Task Force | 45

Study Context
- Survey conducted by IPM on behalf of the Professionals, Research and Data
Group (PRDG)
- The purpose of this survey is to understand more about the impact on
business of COVID-19 after lockdown restrictions have been lifted
- What is the current situation of businesses due to the impact of COVID-19
(including impact on finances, trading, loans, rent etc)?
- 310 businesses/organisations from England
- Top Sectors represented: F&B (18.1%), Retail sale of non-food (16.8%),
Human Health & Social Work (9.4%), Arts, Entertainment & Recreation
(8.4%), Other Service Activities (8.1%), Education (6.8%)
18 September,
2020

Study Context
-

50% (n=155) of respondents were limited companies, followed by 29.7% (n=92)
of sole traders

-

56.5% (n=175) of businesses based in Yorkshire & Humber (Bradford effect)

-

79.7% (n=247) of respondents are independent businesses (1-9 outlets)

-

Business size: 56.5% (n=175) of businesses employ 1-9 FTEs

-

Approximate Annual Turnover: 40% (n=124) of businesses earn less than
£100,000 per year, followed by 17.4% (n=54) between £100,001-£250,000 and
15.2% (n=47) between £250,001-£500,000.

18 September,
2020

Broad Business Sectors
90
80, 25.8%

80
70

The majority of
respondents in this survey
came from the retail
(25.8%) and hospitality
and tourism (21.6%)
sectors.

67, 21.6%

60
50, 16.1%

50
44, 14.2%
40
30
20

26, 8.4%

26, 8.4%

17, 5.5%

10
0
Manufacturing &
Construction

18 September,
2020

Retail

Hospitality &
Tourism

Leisure &
Entertainment

Professional
Services

Education &
Health

Personal & Other
Services

Business Situation
18 September,
2020

Please choose one of the following that applies to your current business situation
250
221, 71.3%

Following the lifting of
lockdown measures across
England, most respondents
replied that they were now
operating as usual from
their own premises. Some
business though were still
closed at the time of the
survey (mostly art and
entertainment ones),
whereas others continued
operating from home.

18 September,
2020

200

150

100

50
25, 8.1%

29, 9.4%

28, 9.0%
7, 2.3%

0
My premises are
My premises are My premises are open I have ceased trading None of the above –
closed but the
closed and the
and the business is
permanently
please explain
business is operating
business is not
operating
(from other premises, currently operating
from home via the
internet/phone
orders, as a takeaway
etc.)

Can you give an estimate (%) of the impact on takings for your business March-July
in comparison to the same months (March-July) last year?
120
109, 36.0%

Even though lockdown
measures have been
gradually lifted, the
majority of businesses have
taken a big hit on their
takings when compared to
last year. This graph
measures this impact from
March-July 2020, and 36%
of businesses claimed to
have lost almost all their
takings in comparison to
March-July 2019.
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20
9, 3.0%
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0
81% - 51% - 80% 26% - 50% 1% - 25%
100%
decrease decrease decrease
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18 September,
2020

Same as
last year

1% - 25% 26% - 50% 51% - 80%
increase increase increase

81% - more than
100%
100%
increase increase

If your business was closed and has reopened, what proportion of your normal
turnover are you currently taking?
35
31, 15%

Since the reopening of
businesses in June, it is
evident that most
businesses still struggle to
trade. More than half of
respondents (54.8%) were
taking less than half of their
usual turnover after
restrictions have been
lifted.

30

28, 13.6% 28, 13.6%
26, 12.6%
24, 11.7%

25

20

18, 8.7%
14, 6.8%

15

14, 6.8%

14, 6.8%

9, 3.4%

10

5

0
Less than 20%-30% 31%-40%
20%

18 September,
2020

41-50%

51%-60% 61%-70% 71%-80% 81%-90% 91%-100% More than
100%

Please rate the following factors in terms of the perceived challenge they pose to your
business operations over the next 3 months (%)
50.0

Rather unsurprisingly, and
in conjunction with the
previous graphs,
respondents stated that
changing footfall levels and
shifts in consumer attitudes
due to the risk of Covid-19,
as well as shifts in
consumer
behaviour/demand are the
biggest challenges they are
likely to face in the
following months.

43.4

45.0

40.2

40.0
34.6

35.0
30.0

27.7

25.0

15.0

12.4
10.3

10.0
4.0

5.0 5.3

27.6

26.7

21.0

17.5

17.5

16.5

11.312.0
9.2

6.6 7.4

0.0
Not challenging at all

Unchallenging

Somewhat challenging

Very challenging

Extremely challenging

Consumer Attitudes Towards the Risk of Covid-19

Changing Footfall Levels

Shifts in Consumer Behaviour/Demand

Social distancing measures in-store/workplace

Social distancing measures in town centre
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31.2
29.0
27.2

22.0

20.0

5.0

34.4

How long would this current level of takings enable your business to continue before you (or
someone else) would take the decision to permanently cease trading from the premises?
100
87, 28.7%

90

These difficulties are still
placing businesses under
major pressure. More than
half of respondents (n=158)
stated that will have to
cease trading in the next 6
months if they could not
increase the level of
takings.

80
70
60, 19.8%

60

58, 19.1%

55, 18.2%

50
40
28, 9.2%

30
20
11, 3.6%
10

4, 1.3%

0
0-2 weeks
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3-4 weeks

1-2 months

3-4 months

4-6 months

more than 6
months

I don't know/not
my decision

If your business was closed during lockdown and has since re-opened, which has
been the highest cost of re-opening your business?
80
71, 32.1%
70
60

After re-opening, the
biggest cost for the
majority of businesses was
paying rents/mortgages on
their premises (32.1%,
followed by paying staff
wages (20.8%).
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50

49, 22.2%

46, 20.8%

40
30
21, 9.5%
20
10
0

16, 7.2%
4, 1.8%

8, 3.6%
3, 1.4%

2, 0.9%

1, 0.4%

Do you feel your business will be better or worse prepared for a second/local
lockdown, in terms of:
60.0
53.0
50.0

In case a second lockdown
occurs, the majority of
businesses (53%) are fearful
that they will be worse
prepared financially, which
suggest the tight economic
position most businesses
are in at the moment.

49.3

40.0

37.2

36.5

30.0

20.0
13.5
10.5
10.0

0.0
Better prepared

Somewhat prepared
Operational Measures/Processes
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Financial Resource

Worse prepared

To what extent would you be able to manage the re-opening costs incurred of a
second lockdown?
90

84, 27.7%

80

Unsurprisingly, the
possibility of a second
lockdown and subsequent
reopening will be
devastating for the majority
of survey respondents, with
only 15.5% answering that
they will manage such costs
to a large/very great extent.

69, 22.8%

70
60

54, 17.8%
49, 16.2%

50
40
30, 9.9%

30
20

17, 5.6%

10
0
To a very great
extent
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To a large extent

To a moderate
extent

To some extent

To a small extent

Not at all

Will you be able to avoid permanently cease trading from the premises if a second
lockdown occurs?
140

131, 43.2%

120

Ultimately, a second
lockdown will probably lead
businesses to even greater
uncertainty (43.2%0
regarding the future of
their premises and will
force almost a fourth of
survey respondents (24.4%)
to permanently cease
trading

100

98, 32.3%

80

74, 24.4%

60

40

20

0
Yes
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No

Don't know / Not my decision

Forms of Assistance
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Have you received/applied for any of the following Government’s business
assistance measures?
300

253, 81.6%
250

The vast majority of the
respondents (81.6%) stated
that they received or
applied for the
Government’s business
assistance measures.

200

150

100

46, 14.8%

50

11, 3.5%
0
Yes
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No

Don't know

How important was receipt of government assistance in terms of enabling the
survival of your business?
250

The receipt of government
assistance was deemed as
extremely important by
almost two-thirds of our
respondents (66%),
however some businesses
(n=34) thought that this
assistance was probably not
enough considering the
continuous struggles due to
the pandemic.

200

200, 66%

150

100

43, 14.2%

50

34, 11.2%
19, 6.3%
7, 2.3%

0
Extremely important
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Very important

Moderately important

Slightly important

Not at all important

Have you used any other forms of financial assistance?
200

187, 60.3%

180

For most businesses
(n=187), receipt of
government assistance was
enough to help them
navigating the lockdown
and the immediate crisis.

160
140
120
100
80

67, 21.6%

60
34, 11%

40
20

16, 5.2%

23, 7.4%

25, 8.1%

Yes, Loan from
family/friends

Yes, Credit card

0
Yes, Additional Bank Yes, Personal loan
loan
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Yes, Other (please
state)

No

Needing assistance in the future

Do you anticipate needing assistance?
250

236, 77.9%

200
150
100

Regardless of the help that they
received during lockdown, the vast
majority of businesses (77.9%) feel
that they will need more assistance to
survive in the following months.
Unsurprisingly, 73.3% of respondents
would like to see the continuation of
government schemes.

50
0
Yes

No

If yes, what type of assistance?
200
180
160
140
120
100
80
60
40
20
0

173, 73.3%

48, 20.3%

Continued
government
schemes (e.g.
"furlough")
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67, 22.1%

8, 3.4%

5, 2.1%

2, 0.8%

Bank Loan

Personal Loan

Credit card

Other (please
state)

For how long would you need this assistance for?
60

49, 20.8%

50

There is no
overwhelming response
to the length of further
assistance though, as
the graph portrays. The
highest scores though
show that businesses
would like to get further
assistance for 4-6
months, regardless if
there is a second
lockdown or not.
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42, 17.8%
40

37, 15.7%

36, 15.3%
33, 14%

30
22, 9.3%
20
14, 5.9%
10
3, 1.3%
0
1-2 months

2-4 months

4-6 months

Longer than 6
months

During the
period of a
second
lockdown

During the
During the
During the
period of a
period of a
period of a
second
second
second
lockdown + 1-2 lockdown + 3-4 lockdown + 4-6
months
months
months

With no additional assistance, how long would your financial resources cover your
ongoing costs?
80

If no financial assistance
comes from any form,
most respondents feel
that they could have
enough financial
resources to support
their business for several
months. There is a
worrying percentage
(12.9%) of respondents
though that claimed that
they would not be able
to finance their business
for more than a month.

70

67, 22.1%

60
52, 17.2%
48, 15.8%

50

44, 14.5%
40

30

26, 8.6%

20
13, 4.3%
10

0
0-2 weeks
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≈

53, 17.5%

3-4 weeks

1-2 months

3-4 months

4-6 months

More than 6
months

Don't know / not
my decision

Trade and social distancing
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What amount of trade were/are you able to do with social distancing
measures
45.0
41.6
40.0

For the majority of
respondents (71%) in
the survey, the
introduction of the “one
metre plus” social
distancing rule helped
them to trade between
50-100% of their normal
standards. This was 17%
higher than the two
metre rule that was
initially introduced.

35.0
30.0

30.0

29.4
25.7
23.8

25.0

20.5
20.0
15.8
15.0

13.2

10.0
5.0
0.0
75%-100%

50%-74%

25%-49%
2m
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1m+

0%-24%

Approximately how much money do you estimate to have spent on Covid-proofing measures (up to
this point in time) to enable you to continue trading, subject to social distancing measures?
120

101, 33.3%

In terms of Covidproofing measures costs
at the time of their
response to the survey,
one-third of the
businesses claimed that
they have spent less
than £500 to ensure
safety measures,
followed by 22.8% that
spent between £500£1,000.

100

80
69, 22.8%
60
46, 15.2%

45, 14.9%

40

20

17, 5.6%

15, 5%
10, 3.3%

0
£0 (Not
Less than £500
needed/required)
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£500-£1,000

£1,001-£2,000

£2,001-5,000

£5,001-10,000

More than
£10,000

How effectively do you feel that you have been able to respond to the need to
incorporate social distancing measures into your business operations?
160

140

When assessing the
responsiveness of
businesses to
incorporate social
distancing measures into
their business
operations, the
overwhelming majority
(89.7%) of respondents
feels that these have
been adopted very or
somewhat effectively

120

134, 47.7%
118, 42%

100

80

60

40

20

13, 4.6%
7, 2.5%

2, 0.7%

7, 2.5%

0
Very effectively
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Somewhat
effectively

Neither effectively
nor ineffectevely

Somewhat
ineffectively

Very ineffectively

Not effectively at all

How well do you feel that you and/or your employees have adapted to working
subject to these social distancing measures?
140
129, 47.1%
121, 44.2%
120

100

Similarly, respondents
felt that their employees
have adapted very
(47.1%) or fairly (44.2%)
well to the new working
conditions.

80

60

40

18, 6.6%

20

3, 1.1%

3, 1.1%

Fairly poorly

Very poorly

0
Very well
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Fairly well

Neither well nor poorly

How well do you feel your customers are conforming to the social distancing
measures you have implemented?
160

135, 50.9%

140

Additionally, surveyed
businesses felt that
customers were also
able to adapt well to the
new social distancing
measures (a combined
76.9%).

120

100

80
69, 26%
60

40

30, 11.3%

25, 9.4%

20
6, 2.3%
0
Very well
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Fairly well

Neither well nor poorly

Fairly poorly

Very poorly

Renting
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Renting arrangements
how much of your last rental payment did you make on
your last rental month/period? (198 renters)
160
140

In terms of rental payments, 68.7% of businesses paid
full rent in their last rental period, and 72.2% of them
also expect to make a full payment next time.

136, 68.7%

120
100

Do you expect to be able to pay your next rental
payment in full?

80
60
40

32, 16.2%

20
5, 2.5%

11, 5.6%

8, 4%

6, 3%

50-74%

25-49%

1-25%

0
100%
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75-99%

0%

160
140
120
100
80
60
40
20
0

143, 72.2%

55, 27.8%

Yes

No

Code of Practice

Surprisingly, only 61 businesses have seen the Code of practice
for the commercial property sector published on 19/06/2020.
From the 61, 20 of them have used it with their landlords, albeit
with mixed success as the second figure suggests.

If you have seen the Code of practice, have you
been using it with your landlord(s)?
45

41, 67.2%

If you have been using the Code of Practice, have
you found it useful?
9

40

8

35

7

30

6
20, 32.8%

4

15

3

10

2

5

1

0

0
Yes
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7, 35%

5

25
20

8, 40%

No

3, 15%
2, 10%

Very useful

Somewhat useful Neither useful nor
not useful

Not that useful

Code of Practice
If you are aware of the Code, but have not been
using it, what is the reason for this?

The main reason why the Code was not used was either that the
landlord was not interested in using it (34.1%) or that alternative
arrangements were already agreed without the code. As such,
only 2 out of 20 respondents who used the Code used it to
negotiate an agreement.

16
14
12

How has the Code of Practice impacted your
relationship with your landlord?

14, 34.1%
12, 29.3%

10

9, 45%

9
10

9, 22%

8
7

8

6

6, 14.6%

6

5
4

4

3
2

2

0

1
Had already
Landlord is not
agreed alternative interested in
arrangements
using Code
with landlord
without needing
the Code
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Code is not
binding

Other (please
state)

4, 20%
2, 10%

2, 10%

2, 10%

1, 5%

0
Landlord has We have used No impact – Has improved No impact – Other (please
demanded the code to had already or prompted landlord not
state)
full rent
negotiate an
negotiations interested in
agreed
agreement alternative
negotiating
arrangements

Comparative Statistics
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Comparative Statistics
Crosstabulations (contingency tables) were designed in terms of broad
business sectors
Where appropriate, non-parametric tests were conducted (KruskalWallis, Mann-Whitney) in order to assess differences between
categories
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Impact on takings - Broad business sectors
When comparing
businesses’ impact on
turnovers based on their
categorisation on broad
sectors, it is evident that
the sectors who still
suffer the most during
the pandemic (Leisure &
Entertainment, Personal
& Other Services,
Hospitality & Tourism)
have had the biggest hit
in terms of lost takings
(69.6%, 56% and 47.8%
respectively)
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Impact on
takings
81% - 100%
decrease
51% - 80%
decrease
26% - 50%
decrease
1% - 25%
decrease
Same as last
year
1% - 25%
increase
26% - 50%
increase
51% - 80%
increase
81% - 100%
increase
more than
100% increase

Manufacturing
Hospitality & Leisure &
Professional
Education &
Personal &
Retail (all)
Total
& Construction
Tourism
Entertainment Services
Health
Other Services
% within Sector % within Sector % within Sector % within Sector % within Sector % within Sector % within Sector % within Sector
(count)
(count)
(count)
(count)
(count)
(count)
(count)
(count)
17.6%
29.1%
47.8%
69.6%
25.6%
20.4%
56.0%
36.0%
17.6%

35.4%

20.9%

13.0%

23.3%

36.7%

24.0%

27.1%

41.2%

8.9%

22.4%

4.3%

30.2%

26.5%

12.0%

19.5%

11.8%

8.9%

6.0%

4.3%

14.0%

12.2%

8.0%

9.2%

5.9%

3.8%

0.0%

4.3%

4.7%

4.1%

0.0%

3.0%

0.0%

6.3%

1.5%

0.0%

2.3%

0.0%

0.0%

2.3%

0.0%

3.8%

0.0%

0.0%

0.0%

0.0%

0.0%

1.0%

5.9%

2.5%

0.0%

4.3%

0.0%

0.0%

0.0%

1.3%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.3%

0.0%

0.0%

1.5%

0.0%

0.0%

0.0%

0.0%

0.3%

Challenges due to COVID-19 (Footfall levels) - Broad business sectors
Manufacturing and
Retail (all)
Construction
% within Sector
% within Sector
(count)
(count)

Not Challenging at
all
Unchallenging
Somewhat
Challenging
Very Challenging
Extremely
Challenging

Hospitality &
Tourism
% within Sector
(count)

Leisure &
Entertainment
% within Sector
(count)

Professional Services Education & Health
% within Sector
(count)

% within Sector
(count)

Personal and Other
Total
Services
% within Sector
% within Sector
(count)
(count)

30.8%

6.7%

0.0%

0.0%

5.1%

2.4%

8.3%

5.0%

46.2%

2.7%

3.0%

4.5%

15.4%

7.1%

4.2%

7.4%

7.7%

22.7%

14.9%

22.7%

25.6%

33.3%

20.8%

22.0%

15.4%

32.0%

35.8%

22.7%

28.2%

35.7%

29.2%

31.2%

0.0%

36.0%

46.3%

50.0%

25.6%

21.4%

37.5%

34.4%

Similarly, it is the same three sectors that seem to be affected the most from the changes in footfall numbers.
The perceived challenge due to changing footfall levels was statistically significant at the 95% confidence
interval level ( X2 (6, N = 282) = 37.184, p < .001).
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Challenges due to COVID-19 (Social Distancing Measures in store) - Broad
business sectors
Manufacturing and
Retail (all)
Construction
% within Sector
% within Sector
(count)
(count)

Not Challenging at
all
Unchallenging
Somewhat
Challenging
Very Challenging
Extremely
Challenging

Hospitality &
Tourism
% within Sector
(count)

Leisure &
Entertainment
% within Sector
(count)

Professional Services Education & Health
% within Sector
(count)

% within Sector
(count)

Personal and Other
Total
Services
% within Sector
% within Sector
(count)
(count)

23.1%

11.4%

11.3%

5.6%

8.1%

12.5%

26.3%

12.4%

46.2%

15.7%

14.5%

22.2%

13.5%

21.9%

10.5%

17.5%

23.1%

48.6%

41.9%

38.9%

45.9%

37.5%

52.6%

43.4%

7.7%

12.9%

17.7%

22.2%

21.6%

28.1%

10.5%

17.5%

0.0%

11.4%

14.5%

11.1%

10.8%

0.0%

0.0%

9.2%

Considering the implementation of social distancing measures in store, the situation is a bit more blurred, as
most businesses seem to navigate in the ‘somewhat challenging’ category. It is clear though that businesses
from the Manufacturing & Construction sector are not affected as much from such measures.
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Non-parametric tests (selected)
-Impact on takings: X2 (6, N = 303) = 26.327, p < .001

The following tests showcase if there
is a significant difference in responses
between broad sectors. As mentioned
previously, the difference on the
impact on takings is statistically
significant, as well as the estimation of
ceasing trading and the proportion of
normal turnover that businesses
receive. All businesses from broad
sectors seem to have the right level of
preparedness of second lockdown in
terms of operational processes, but
not in terms of finances. Significant
differences are also found in the event
of reopening after a potential second
lockdown, and on the amount of
trade under both social distancing
rules
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-Cease trading: X2 (6, N = 303) = 13.783, p = .032
-Proportion of normal turnover: X2 (6, N = 206) = 17.003, p = .009
-Preparedness of second lockdown (Operational): X2 (6, N= 296) = 3.314, p = .768
-Preparedness of second lockdown (Financial): X2 (6, N= 296) = 15.172, p = .019
-Managing re-opening costs in case of second lockdown: X2 (6, N = 303) = 34.138, p < .001
-Amount of trade 2m social distancing : X2 (6, N = 303) = 47.242, p < .001
-Amount of trade 1m+ social distancing : X2 (6, N = 303) = 34.624, p < .001
Sectors scoring the lowest in all these tests: Leisure & Entertainment, Accommodation &
Hospitality, Personal Services, Retail

Business Resilience Index
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Business Resilience Composite Score (BRCS)
The main goal of the BRCS is to examine the direct effects of the
measures imposed in response to the Covid-19 crisis, taking into
account:
-

Existing business operating capacity
Financial situation
the level of assistance needed and sought
the impact of COVID-19 social distancing measures (new from
previous index)
- Whether businesses rent their premises or not
18 September,
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Business Resilience Composite Score
20 variables (sub-components) transformed and indexed between 0 (most
resilient) to 1 (least resilient)
As sub-components were measured on different scales, they were
standardised as an index value by adopting the following formula, as used by
Ahsan and Warner (2014):
−

=

−
−

Where,
= original value of sub-component for each business
= the highest value of sub-component for each business
= the lowest value of sub-component for each business
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Business Resilience Composite Score - Results
The BRCS was calculated
for 159 businesses. From
the data, businesses in
the Leisure &
Entertainment (0.62),
Personal & Other
Services (0.61), and
Hospitality & Tourism
(0.60) are more
vulnerable to survive
this unprecedented
Covid-19 era.

Broad Sectors
Valid Missing
Manufacturing &
Construction
10
Retail (all)
48
Hospitality & Tourism
46
Leisure & Entertainment
7
Professional Services
18
Education & Health
17
Personal & Other Services
13
All Sectors
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159

Total

BRCS

7
32
21
19
26
33
13

17

0.44

80

0.56

67

0.60

26

0.62

44

0.56

50

0.57

26

0.61

151

310

0.57

Qualitative Analysis
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Survey themes
-

-

Suitability of government support, some
sectors were left out
Government measures and lack of
clarity/consultation

Government support
Unsuitable government financial support

17%

Self-employed, small businesses, specific sectors forgotten (i.e. childcare sector, martial arts, non food/drink)

10%

Furlough (or other financial support) massive help

5%

Support to enforce protective measures (face coverings)

2%

Misuse of funding support (i.e. furlough)

2%

Furlough needs continuing

1%

Government measures
Lack of clarity of measures

12%

Impracticality of measures to conduct business

10%

Lack of consultation of measures
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Customer and footfall loss

Business related challenges
Lack of customers (often relient on other collapsing businesses)

Mental/physical exhaustion

12%

Lack of footfall

3%

Adapting / changing business

3%

Adapting to the new normal
Fear of second lockdown

2%

Fears in relation to COVID-19
Fear of second lockdown / future

8%

Fear of coronavirus (i.e. of getting ill)

1%

Other categories
Social confidence needs boosting

4%

Paying rent with no enough income / Negative experience with landlords

4%

Physical and mental exhoustion

3%

Insurance not covering pandemic losses

2%

Government support
Unsuitable government financial
support
Self-employed, small businesses,
specific sectors forgotten (i.e. childcare
sector, martial arts, non food/drink)
Furlough (or other financial support)
massive help
Support to enforce protective measures
(face coverings)
Misuse of funding support (i.e. furlough)

“There are 3 million people who are unable to access any government support as
they are excluded for many reasons & are struggling mentally, emotionally &
financially even thought they are tax payers a 2nd wave would see many no longer
trading, many in the events industry will not trade this year"
“We are a Travel Agency and our business has been decimated ...I feel we are like
the forgotten industry in the Government eyes ... Theatres and the like have been
given a grant nothing for our industry ..I have worked very hard for 29 years to see
the business on its knees”
“Furloughing was absolutely essential in that it provided cash to keep the business
going”
“More support in mask wearing enforcement. I am asking anyone who enters to use
sanitiser and wear face masks. I am refusing entry to those without a facemask and
offering to serve them outside. I am being threatened with legal proceedings for
discrimination. There needs to be a robust system for those that are exempt to be
able to demonstrate this. This is needed to keep my volunteers not only safe from
COVID but also from abuse and aggressive confrontations”
“We would like see the furlough scheme extended paid for by those that claimed it
but continued to expect their staff to work”

Furlough needs continuing
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“Furlough scheme to continue at 50% from October to April for businesses like ours
who depend on larger footfall to survive”

Government measures
“Wanting to do best by them but also protect business from going under - lack
of clarity is messaging and inability to find answers has been staggering”

Lack of clarity of measures
Impracticality of measures to
conduct business
Lack of consultation of measures
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“Post lockdown I have increased hand hygiene / sanitising measures and
avoided close contact between the children but the 1 metre rule couldn't be
applied successfully”
“Government need to consult business about the practicalities of implementing
the shifting financial and safety rules before they require us to put them in
place”

Business related challenges
Majority of my clients are at home due to lockdown restrictions so pet services
are not required.

Lack of customers (often reliant on other
collapsing businesses)

Very low high street footfall. Footfall has plateaued at about 60% as against
last year. Little or no action by local councils or indeed businesses to make Town
centre more attractive to its users.

Lack of footfall
Adapting / changing business
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I’m also trying to change the balance of what I do so that I create art /
illustrative work that I can sell online as well as get faster / better at creating
the online tutorials. It’s been a steep learning curve for many of us.

Fears in relation to
COVID-19
Fear of second lockdown/future
Fear of getting ill
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WE ARE NOT IN A POSITION TO UNDERTAKE A SECOND LOCKDOWN
AND LOSS OF SALES. THIS WOULD BE DISASTEROUS!

Worried about receiving a call from track and trace. Can't afford to
shut my business.

Other categories
Social confidence needs
boosting
Paying rent with no enough
income / Negative experience
with landlords

Ongoing support to continue to boost people's confidence to visit places.

Having to pay full rent throughout lockdown and having to pay full rent if there is another
lockdown with no allowance from landlord.

Physical and mental exhaustion
Making sure I don’t make mistakes has been really stressful.

Insurance not covering
pandemic losses

18 September,
2020

The loss of income has not been covered by our insurance simply due to COVID-19 being a
new pandemic so not recognised to claim against.

High streets in Great
Britain

Mapping the location and characteristics of high
streets in Great Britain, working with experimental
Ordnance Survey High Street geography and Office
for National Statistics data.
August 2020

Publications
2019 article,
• the Office for National Statistics (ONS) and Ordnance Survey (OS) joined
together to identify the physical geography of high streets across Great
Britain putting them "on the digital map“.
• Produced some initial experimental analysis, comparing trends on the high
street with those in non-high street areas at regional level.
2020 article,
• Added new local authority level insights on the same themes of businesses,
employment and people living near the high street. We use the most
recent published data, from 2020 for land use classification and from 2018
for employment and population.
Released: 10th August 2020
Source : ONS

Data examined in the 2020 output includes
• how many people live within 200m of
a high street, broken down by age
band
• how many people are employed in
high streets including some sectors
breakdowns relevant to social
distancing on the high street, for
example, cafes and hairdressers.
• land use figures that detail the
addresses that are currently used as
offices, retail etc
• data shown by local authority,
comparing data on the local
authorities high streets with that of
the local authority overall.

High street retail employment has
fallen in more than three quarters
of local authorities from 2015 to
2018.
Table 1 shows local authorities
where retail employment has fallen
between 2015 and 2018, by more
than 20% in high streets employing
at least 1,000 people in the sector.
High street employment in the
accommodation and food services
sector has been growing in most of
these local authorities over the
same period, but, with the
exception of Woking, still
represented notably lower
numbers of people employed,
compared with high street retail in
2018.

High Street Extents.
The OS high streets extents capture close to 7,000 individual high
streets in GB.
Each high street is based on a street-level definition. It bounds retail
clusters using street naming and deliberately excludes other retail
functions like retail parks, industrial estates, and isolated shopping
centres.
To be included in the dataset, a high street must be a named street
predominately consisting of retailing, defined by a cluster of 15 or more
retail addresses within 150 metres.

You can see the location of high streets captured in the Ordnance Survey methodology
by viewing the interactive map on the OS website.
If you click on an individual street, you can see more information like address types or
number of buildings as well as values from March 2019 and March 2020.

If you would like to find out
more about the High Streets
Task Force, please visit
https://www.highstreetstaskforce.org.uk/

